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Unless otherwise stated, all figures are taken from our Q1 2019 wave of online research among 139,397 internet users aged 16-64. 
Among this cohort, there were 101,163 Facebook users, 51,936 Twitter users, 71,206 Instagram users.

Named social network/app usage figures refer to social platform visitation within the past month.

Entertainment 
Content on
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THE SOCIAL VIDEO CROSSOVER

SOCIAL VIDEO

NEWS MEDIA

CELEBRITY & INFLUENCER CONTENT

SOCIAL SPORTS

Gen Z are 57% more likely to follow vloggers on social media.
Facebook reaps the rewards of placing video at the core of its platform.

Social media users engage with video content on multiple 
platforms, but Facebook faces the least competition from 
other platforms.

News engagement on Facebook and Twitter
% of users of each platform who have read a news story in the past month on…

Celebrities from the music and film 
industry are the most followed on social 
media globally, but comedians gain 
popularity in MEA.

Although Twitter engages its users the 
most with the news, 4 in 10 of them read 
news content on Facebook as well. 

Instagram is the ultimate space 
for celebrity networking.
% of users of each platform who have visited/followed a 
celebrity page/feed in the past month on…

Impact on the purchase journey
% of internet users who say the following

Who do they follow?
% of internet users in each region who “follow” these people/organizatins on social media

SPORTS COMMENTARY ON FACEBOOK AND TWITTER
% of users on each platform who have posted about a sports event or match they’re watching in the past month

54% of internet users are news networkers* on social media.

6 in 10 are celebrity networkers*, 
Gen Z lead the way.

22% use social media 
to watch or follow 
sports events.

*News networkers use social media to stay up-to-date with current events; 
follow journalists and/or news/media organizations on social media

*Celebrity networkers use social media to keep up with 
celebrities/celeb news; follow actors, comedians, singers or TV 
presenters on social media

Jumping to 
58% in LatAm

Most prominent 
in MEA at 64%

Jumping to 28% 
among 16-24s
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always like to seek an 
expert opinion 
before purchasing

discover new brands via 
celebrity endorsements

have clicked on a 
promoted or sponsored 
post on a social network 
in the past month

56% 14% 16%

Social media offers fans 
other ways to keep up with 
the action.

Sports live streaming provides 
new revenue opportunities to 
both social networks and 
sports leagues and sponsors.

35% of 45-64s have 
posted about sports 
on Facebook

7% of sports 
commentators on 
Facebook in North Am 
are female

17% of sports 
commentators on 
Twitter in APAC 
are female 
compared to 16% 
who are male

38% of 45-64s 
have posted about 
sports on Twitter

Highest in 
Turkey at 15%

Highest in the 
Philippines at 26%
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discover new 
brands via vlogs

13%
use vlogs when 
researching products 
online

Users of each platform who have engaged 
with live video in the past month

Users of each platform who have 
watched a video in the past month

13%
have watched a video 
made by a brand in 
the past month

26%
would promote their favorite 
brand in exchange for access 
to exclusive content or services 
like videos

17%
want brands to 
provide entertaining 
videos or content
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Actors

Singers, 
musicians 
or bands

Comedians
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...who have watched video/live video in the past month on

% of users who have read news in the past month on

TV presenters

MEA

Sports engagement on social 
networks attracts older 
demographics in MEA.

Engagement has been steady 
over the past two years

Equally spread across age groups 25%53%

15% 12%3 in 10 of 55-64s have done it 13%43%

Twitter reports that video is its 
fastest-growing advertising tool

14%32%
Highest engagement with 
25-34s at 16%

Influencer marketing potential
% of internet users who say the following
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